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Internet = new & effective media for PR

• www.draugiem.lv

• www.twitter.com

• www.tavsmezs.lv – School program
“Learning about forest”



• The most popular latvian social network
– Similar to Facebook or MySpace
– More than 2 528 229 users

• Population in Latvia 2 254 800

– From babies to grannies
– Based on finding friends, schoolmates, 

collegues, relatives and new acquaintances



Why ?

• Large & diverse audience

• Huge popularity

• Possibility of interaction

…Let’s go inside and see, what we did!

John@john.com

*******



The “Green section”



The “Green section” activities

• Green news
• The Pigman’s section
• Holiday guide
• Green mail
• Carbon Dioxide calculator
• Competitions



Who is The Pigman?

• Already popular hero of the PR campaign “Don’t
litter in the forest! You’ll turn into a pig!”

• Represents the problem and the polluters of the 
forests

• Attracts media attention
• Educates and entertains the children, 

participates in different events



The Pigman’s section activities

• Blog



The Pigman’s section activities

• Photo contest



The Pigman’s section activities

• Ask, and Pigman will answer!



The Pigman’s section activities

• Camera of ideas





Visitors’ statistics

Jun 1, 2009 – Sep 6, 2009

• 148’434 visits
• 16’371 absolute unique visitors
• 00:01:35 time on site
• 169 took part in photo contest
• 172 asked a question to the Pigman



The Pigman on Twitter.com



Why ?

• Growing popularity in Latvia
• Particular and special audience:

– journalists
– politicians

– socially active people



www.twitter.com/Cukmens

• Active from March 29

• 426 followers



“Learning about forest”



Aims of the program

• Future managers; decision makers
• Upcoming working force
• Targeted mostly towards teachers, games

and fact sheets also for pupils



Interactive www.tavsmezs.lv

• Photo galleries

• Games’ section

• Video section



Any questions?



Thanks for
your

attention!


