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BackgroundBackground

Forest Action PlanForest Action Plan

•• improving longimproving long--term term 
competitiveness; competitiveness; 

•• improving and protecting the improving and protecting the 
environment; environment; 

•• contributing to a better quality of life; contributing to a better quality of life; 

•• fostering coordination and fostering coordination and 
communication. communication. 



Background

FAP - Key action 18

“Improve information exchange and 
communication. The Commission , 
with active participation by the 
Member States, will develop a 
communication strategy on forestry. 
This will outline the main steps to be 
taken to improve communication on 
forestry in the Community.“





Nobody understands us!

•• People like treesPeople like trees
•• Also like woodAlso like wood
•• Understand wood is environmentally friendlyUnderstand wood is environmentally friendly
•• Think EuropeThink Europe’’s forests are reasonably well s forests are reasonably well 

managedmanaged

ButBut……
•• Believe forests area is shrinkingBelieve forests area is shrinking
•• Think forest health is deterioratingThink forest health is deteriorating
•• DonDon’’t want trees to be harvested to provide t want trees to be harvested to provide 

wood or energywood or energy
•• Value forests most highly for wildlife, recreationValue forests most highly for wildlife, recreation
•• DonDon’’t understand sustainabilityt understand sustainability



BackgroundBackground

Aims

• Close the gap between public 
perception and facts regarding 
forests and forestry

• Achieve better informed decisions 
relevant to forests



BackgroundBackground

Build on Pan-European communication 
successes

• European Forest Week 2008 - first event 
ever with a significant number of European, 
national and local activities around one 
core message

• Forest Pedagogy – European concept 
based on common principles and standards

• Wood promotion campaigns



““ TAKING US OUT OF TAKING US OUT OF 
THE WOODSTHE WOODS””

Communication on Forests Communication on Forests 
and Forestryand Forestry

3 June 2009, Pardubice 3 June 2009, Pardubice 
RegionRegion





WorkshopWorkshop

Make recommendations and proposals Make recommendations and proposals 
onon

•• Core elements Core elements –– communications communications 
objectives; situational analysis, objectives; situational analysis, 
key target groups,key target groups,

•• Consider a process for Consider a process for 
development and implementation development and implementation 
of a EU forest communication of a EU forest communication 
strategy, andstrategy, and

•• Present a report to the EU Present a report to the EU 
Forestry Directors General Forestry Directors General 
meeting June 2009 and the  meeting June 2009 and the  
Standing Forestry CommitteeStanding Forestry Committee



StrengthsStrengths

•• We have a good story to tellWe have a good story to tell

•• We have good evidence to back it We have good evidence to back it 
upup

•• Public already has a positive attitude Public already has a positive attitude 
to forests and woodto forests and wood

•• There is increasing political attentionThere is increasing political attention



WeaknessesWeaknesses

•• No communications strategy No communications strategy –– no no 
common voicecommon voice

•• Diversity of language/cultureDiversity of language/culture

•• No crossNo cross--cutting financial supportcutting financial support

•• Low public understanding of the Low public understanding of the 
issuesissues



•• Use the forest resource for Use the forest resource for 
communicatingcommunicating

•• Climate change is increasing Climate change is increasing 
interest, changing perceptionsinterest, changing perceptions

•• Emotional impactEmotional impact

•• Combined and concerted Combined and concerted 
approach much more effectiveapproach much more effective

OpportunitiesOpportunities



ThreatsThreats

•• Other Other ‘‘hothot’’ topics detract attentiontopics detract attention

•• Public attitudes to harvestingPublic attitudes to harvesting

•• Competition from other sectors for Competition from other sectors for 
market/funds/attentionmarket/funds/attention

•• Economic crisisEconomic crisis



Top Communications ObjectivesTop Communications Objectives

•• increase the attractiveness of wood as a increase the attractiveness of wood as a 
material by improving material by improving understanding of understanding of 
the renewability of European forest based the renewability of European forest based 
products and energyproducts and energy

•• increase awareness of the positive state increase awareness of the positive state 
of European forestsof European forests

•• Help Help ppeople to understand that eople to understand that 
sustainably managed forests provide sustainably managed forests provide 
oxygen, biodiversity, wood, energy, jobs oxygen, biodiversity, wood, energy, jobs 
and beautiful environment for living and and beautiful environment for living and 
recreation and many other goods and recreation and many other goods and 
services..services..



ConclusionsConclusions

•• A strategy will help us to communicate key A strategy will help us to communicate key 
forestry messages and engage with critical forestry messages and engage with critical 
partners on an informed basis.partners on an informed basis.

•• We have good examples that indicate there We have good examples that indicate there 
are few barriers to achieving this.are few barriers to achieving this.

•• We have good panWe have good pan--European research on European research on 
public opinion that will inform strategic public opinion that will inform strategic 
decisions.decisions.

•• We have mechanisms already in place We have mechanisms already in place 
(FCN etc) to take this forward(FCN etc) to take this forward

•• Further work is needed to elaborate in Further work is needed to elaborate in 
detail the elements identified and to detail the elements identified and to 
develop a comprehensive strategic develop a comprehensive strategic 
concept. concept. 



RecommendationsRecommendations

Options for organising this work:Options for organising this work:

•• The EC appoints a specialist agency to The EC appoints a specialist agency to 
develop a full strategy.develop a full strategy.

•• The FCN Task Force, on request from the The FCN Task Force, on request from the 
Standing Forestry Committee, develops Standing Forestry Committee, develops 
the elements further and submits the the elements further and submits the 
outline of a strategy to the Standing outline of a strategy to the Standing 
Forestry Committee.Forestry Committee.

•• A Working Group of the Standing Forestry A Working Group of the Standing Forestry 
Committee is established to take this Committee is established to take this 
forward with the FCN Task Force.forward with the FCN Task Force.





Your inputYour input

•• Comments on the workshop findingsComments on the workshop findings

•• How should we take this forward?How should we take this forward?




