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A model of
decentralized communications



Objectives of EFW

• Increase the visibility of the forest based-
sector and its contribution to development of 
economy and society in Europe.

• Raise awareness about its important 
contributions to mitigating climate change, 
providing freshwater and protecting the 
environment.

• Engage other sectors in a participatory 
dialogue on forest related issues.



Communications strategy

Goals: close gap between people’s perceptions and reality; 
improve image and credibility of forest sector; gather 
champions; raise confidence; engage other sectors

Objectives: raise awareness of impacts and benefits of 
forests, build alliances, continuity with other initiatives

Target audiences: media; policy-makers in forestry and 
related sectors; NGOs; schools/children; energy 
providers

Possible key messages: Forests are growing – use them 
(responsibly); climate change; multiple benefits; forests 
for the future



Messages

Europe’s forests enrich our lives and help save 
the planet

They cover 44 percent of Europe’s land area and 
continue to expand. 

They combat climate change by continuously 
absorbing and storing harmful greenhouse gases. 

In our changing climate wood, our oldest renewable 
source of material and energy, is still the smart 
choice in the 21st century.

The European Forest Week is about increasing 
understanding of the importance of our forests and 
the value of using them.



Logo development 



www.europeanforestweek.org

www.europeanforestweek.org



In-country events



In-country events



Exhibits



CCh



Future of EFW

• When? 2011 or 2012?
• In-country events?
• Annual event?



Some lessons

• Decentralized approach helps 
overcome lack of resources 

• Many organizers a challenge!

Next time:
• Prioritize
• Simplify
• Start sooner
• Feedback mechanism



THANK YOU!


